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The National Endowment for the Preservation of Liberty, a conservative, tax-exempt fund raising
organization, tried to influence Congressional campaigns last year with issue oriented television
commercials, according to people solicited for contributions and the group's internal documents.
The organization is under investigation by the Internal Revenue Service and other federal agencies.
Federal investigators are also examining the Endowment for possible involvement in several aspects
of the Iran-contra affair. Those who were solicited by the organization and others who worked for
its president, Carl (Spitz) Channell, said they were told the commercials were intended to have a
negative effect on Democratic congressional candidates and thus help Republicans get elected. The
commercials did not name candidates, which would have been a clear violation of tax laws, but
instead supported SDI. The president of a Houston oil company who once donated $5,000 to the
Endowment, Robert Mosbacher, Jr. said he was later asked for contributions for the commercials
and was told they were specifically designed to influence political campaigns. "It was clear to
me that the purpose of the ads was to try to defeat candidates who were hostile to SDI," he said.
"I would be told that this person is consistently opposed to the president on SDI and we have
polling data that indicates that a vast majority of people in this district favor SDI and therefore this
congressman is vulnerable." Jane and Russel Driscoll, who donated $106,000 to the Endowment
were told that $60,000 went to the "Star Wars" project. Jane Driscoll said she was told that the "Star
Wars" commercial donations would be used to influence campaigns. Robert Goodman, whose
Baltimore company produced the advertisements said his company was paid $1 million by the
Endowment for producing the ads. The benefit of getting money for such commercials through taxexempt organizations is that, unlike a PAC, there are no restrictions on the amount the organization
can spend or on its sources. Accusations against Channell came to light in reports late last year that
the Endowment funneled money from the Iran arms sales directly to US political campaigns. These
charges, which Channell has denied, have not been proven. The joint congressional committee
investigating the Iran- contra affair is examining Channell and Lt. Col. Oliver North for their
involvement in and financing of "political advocacy" efforts. Channell is also under investigation by
the IRS. Investigators are also examining other ways in which the Endowment spent its tax-exempt
contributions, including the possibility that it supplied weapons to the contras when such action was
forbidden by Congress. (Basic data from NEW YORK TIMES, 04/12/87)
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